Running Head: TOP TEN DIGITAL MARKETING CHANNELS.	1

TOP TEN DIGITAL MARKETING CHANNELS.	4












Top Ten Digital Marketing Channels.
Name.
Institution.
Date.






Top Ten Digital Marketing Channels.
With advancement in technology, many digital marketing channels have been developed which often facilitates growth in businesses. These digital marketing channels are found to provide the most accurate chance for your business to compete, attract customers and grow. The following are the top ten digital marketing channels; 
1. Email marketing refers to the approach of reaching your potential customers through electronic mail. It entails the collection of email addresses through newsletter sign up. Herein, email is used to send time to time messages to launch a new product as well as services.
2. Search engine optimization is another digital marketing channel which entails increasing the visibility of a site in a search engine results page. In most cases, people use search engines to gather information in purchasing the products as well as services and hence it helps customers to land on the site to take appropriate action.
3. Social media marketing is another effective marketing channel that seeks to reach the target audience as well as make one on one engagement (Kotler et al., 2016). These advertisement channels tend to leverage your efforts by building brand awareness as well as getting conversations via social media channels such as Facebook, Twitter, Pinterest as well as Instagram.
4. Paid advertising refers to an advertisement that one has to pay to meet the ideal business goals. Herein, it can be used to create increased brand awareness, increasing social followers, as well as increasing traffic improvements.
5. Content marketing is a core element of digital marketing campaigns. Content marketing is designed with a lot of relevance, high quality and persuasive data that encourages customers to perform an action (Kotler et al., 2016). It is applied by designing content bearing graphics, texts, video among others that people visit often and subscribe or purchase the products.
6. Video marketing channels is another core marketing strategy that uses either article video or social video (Järvinen & Karjaluoto, 2015). It enables the customer to get in good engagements as well as conversation rates.
7. Mobile marketing is another essential channel where the target population applies mobile searches to reach their site by using this channel in digital marketing strategy. It helps in converting page visitors into leads, and it is mostly applying in local businesses.
8. Affiliate marketing is another essential channel based on marketing, and it is effective since only the necessary action is taken (Kotler, Kartajaya, & Setiawan, 2016). Herein, the businesses interact by letting others sell their items while utilizing the greatest part of the rundown to sell an affiliate product.
9. Contextual marketing is perceived as a type of online marketing that entails discovering of new opportunities via the web. This channel is focused on finding important stages as well as establishing a sheer number to increase business sales. 
10. Public relations channel entails the establishment of promotional content (Järvinen & Karjaluoto, 2015). It is used to generate increased brand awareness while establishing traffic through exposure in online PR networks and hence promoting brand presence in the web.

	Digital Marketing Channel
	Category
	Objective
	Budget
	Type (s) of media
	Transactional
	Delivery
	Physical

	Email marketing.

	Direct selling
	creating awareness and educating customers
	paid
	The internet
	Yes  
	No 
	No 

	Search engine optimization
	Direct selling
	Helping custom to make the most appropriate actions.
	Free
	Various kinds of software
	Yes  
	No 
	No 

	Social media marketing

	Direct selling
	To build brand awareness.
	paid
	
	No 
	yes
	No 

	Paid advertising

	Direct selling
	Traffic improvement. 
	paid
	Televisions 
	Yes 
	Yes 
	Yes

	Content marketing

	Direct selling
	To persuade customers 
	Free
	Print media
	 Yes 
	Yes 
	Yes 

	Video marketing

	Direct selling
	Getting good engagement rates and conversation rate.
	free
	video
	Yes 
	No 
	no

	Mobile marketing 

	Direct selling
	To persuade potential customers.
	free
	Cell phones.
	yes
	No 
	No 

	Affiliate marketing

	Selling through intermediaries
	To increase volume of sales.
	Paid
	content sites
	Yes 
	Yes 
	No.

	Contextual marketing

	Direct selling
	To discover new opportunities through the web.
	Free
	The internet
	yes
	Yes 
	no

	Public relations 

	Direct selling
	[bookmark: _GoBack]To generate  brand awareness.
	free
	online PR networks. 
	yes
	yes
	yes
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